
SAMPLE REPORTS AND MEETING 
SUPPORT

* Data and insights provided may not be accurate and is for reporting examples only



MONTHLY NIELSEN REPORTS

• Monthly reports are delivered every 4 weeks in 
accordance to the data delivery schedule 

• The reports are provided in Excel format via email or 
data sharing portal 

• The 3 provided reports: 

• Rankings Report (5 tabs)  
• Item 
• Brand 
• Supplier 
• Varietal 
• Price Tier

• Category Review (4 tabs)  
• Overview 
• Varietal Summary 
• Price Tier Summary 
• Prioritized Items

• Executive Summary (1 tab)



RANKING REPORT

The Ranking Report is the most granular report offered by Wine B.I. This report is the 
Nielsen raw data organized into an easy to read, user-friendly format.  The Ranking 
Report includes all items in the category and can be filtered to answer many different 
business questions about performance of your business, the competitive set, and your 
customer’s business. 

Best Uses of the Ranking Report  

• Health of business at the item, brand, varietal, or price tier level (your business, 
your competitor, or your customer) 

• Changes in business performance over time 
• Benchmarking against other items or suppliers 
• Distribution loss or gains targeted down to items 

This report includes your top markets and can filtered to display different time periods, 
suppliers, brands, varietals, markets, country of origin, price tier, and package side.

Ranking Report Summary



RANKING REPORT

• $ Sales 
• $ Sales actual change vs year ago 
• $ Sales % change 
• 9 Liter equivalent sales

• 9 Liter equivalent sales actual change vs 
YA 

• 9 Liter equivalent sales % change 
• All commodity volume 
• All commodity volume YA

The Ranking Report Includes

Item Tab



Use the search boxes to easily 
find and filter for desired data 

Available Data 
Selections

Available 
Summary Tabs

The report includes 5 different 
tabs to provide a quick data 

summary 

• Item 
• Brand  
• Supplier 
• Varietal 
• Price Tier

RANKING REPORT

• Time (L4W, L13W, L26W, 
L52W) 

• Market  
• Supplier 
• Brand 
• Size 
• Country of Origin 
• Price Tier 
• Varietal



Brand Tab Supplier Tab

Varietal Tab Price Tier Tab

 All tabs include the 
search box options

RANKING REPORT

 All tabs include a 
subtotal at the bottom



CATEGORY REVIEW

The Category Review Overview

The Category Review is a way to analyze the performance of a category and expose 
opportunity for your products. This tool can be used to give retailers suggestion on how 
the categories and overall business performance can be improved. The Category Review 
can be drilled down to many different levels to display a topline or granular review of a 
category. 

Best Uses of the Category Review Reports 

• Index of a category by varietal, price tier, or both 
• Dollar opportunity of a category by varietal, price tier, or both 
• Health of a category vs rest of market 
• Gap to competitive market 

This report includes your top 20 markets and can filtered to display different time 
periods, markets and rest of markets, and package side.



CATEGORY REVIEW
Overview Tab

Use the overview tab to get a snapshot of the varietal/price tier 
index or performance gaps to rest of market 



CATEGORY REVIEW
Price Tier Summary TabVarietal Summary Tab

• Use the varietal summary tab to deep dive into category opportunities 
• Investigate the categories by price tier summary or varietal summary 



CATEGORY REVIEW

  DATA SELECTION

TIME
52 WEEKS ENDING 
DEC0118.4

MARKET Publix Florida Div Central
ROM Publix Florida ROM
SIZE ALL

Available Data 
Selections

Use the search boxes to easily 
find and filter for desired data 

• Time (L4W, L13W, L26W, L52W) 
• Market 
• Rest of Market 
• Package Size 

Prioritized Items Tab

Use the prioritized items tab to gain an immediate 
understanding on what categories present the most opportunity 



EXECUTIVE SUMMARY

The Executive Summary Overview

The Executive Summary is a brief overview of your business in multiple accounts. It 
provides a summarized version of the Item Ranking report. The Executive Summary is 
most useful for users to rapidly become acquainted with the business without having to 
dig into granular data. 

Best Uses of the Executive Summary Report  

• Health of business in each account 
• Distribution gains and losses by account 
• Price integrity of products 

This report includes your top 20 markets and can filtered to display different time 
periods, brands, size, country of origin, price tier, or varietal. 



EXECUTIVE SUMMARY

The Executive Summary Includes

• $ Sales actual change vs year ago 
• $ Sales % change 
• 9 Liter equivalent sales 
• 9 Liter equivalent sales actual change vs YA 
• 9 Liter equivalent sales % change 

Select up to 20 different markets 
• All commodity volume 
• All commodity volume % change vs YA 
• Average retail price 
• Average retail price actual change vs YA 

Available Data 
Selections

Use the search boxes to easily 
find and filter for desired data 

• Time (L4W, L13W, L26W, L52W) 
• Brand 
• Size 
• Country of Origin 
• Price Tier 
• Varietal

CARBON CANYON
WINERY

26 WEEKS ENDING DEC0118 DOLLAR SALES EQ VOLUME DATA SELECTION
MARKET $ SALES $ SALES CHG $ % CHG EQ SALESEQ SALES CHGEQ % CHG ACV % CHG ARP $ CHG TIME 26 WEEKS ENDING DEC0118.4

Total US XAOC 24,509$   11,879$            94% 97            41            74% 53% 16% 27.31$    (2.74)$     ITEM (All)
AOC 14,782$   10,394$            237% 59            36            160% 33% 4% 26.25$    0.04$      BRAND CARBON CANYON
ALB/SFW NOR CAL 16,077$   (529)$                -3% 64            (2)             -3% 63% -2% 30.07$    1.33$      VARIETAL (All)
ALB/SFW SO CAL 27,526$   7,516$              38% 109          26            31% 56% -3% 26.22$    (0.03)$     SIZE (All)
ALB/SFW JEWEL 26,359$   8,756$              50% 105          30            41% 28% 18% 24.57$    0.18$      ORIGIN (All)
ALB/SFW UNITED 27,092$   1,577$              6% 108          5               5% 36% 8% 25.12$    1.97$      PRICE (All)
ALB/SFW SOUTHERN 34,694$   (142)$                0% 138          (0)             0% 57% 1% 28.88$    4.51$      
ALB/SFW SOUTH WEST 19,338$   8,376$              76% 77            29            61% 49% 15% 24.35$    1.12$      
ALB/SFW SHAWS 17,221$   1,114$              7% 68            4               6% 41% 7% 29.44$    (1.06)$     
WFM NOR CAL 32,475$   10,180$            46% 129          35            38% 49% 17% 30.12$    2.22$      
WFM SO CAL 32,177$   5,084$              19% 128          18            16% 32% 7% 29.13$    4.41$      
WFM TEXAS 34,174$   8,549$              33% 136          30            28% 74% 12% 24.56$    1.22$      
PUBLIX FLORIDA 19,277$   3,475$              22% 76            12            19% 55% 10% 25.08$    0.10$      
PUBLIX NORTH 30,855$   216$                  1% 122          1               1% 79% -7% 29.12$    1.37$      
AD HOLD 30,932$   5,321$              21% 123          18            18% 65% 20% 25.06$    2.24$      
GIANT EAGLE 26,517$   8,426$              47% 105          29            39% 31% 11% 24.13$    0.11$      
TOTAL WINE 33,751$   (1,023)$             -3% 134          (4)             -3% 75% -7% 28.71$    1.33$      
CVS CORP 29,322$   3,644$              14% 116          13            12% 78% 7% 31.76$    0.98$      
HY-VEE 13,781$   644$                  5% 55            2               4% 67% 20% 27.22$    1.22$      
SAVE MART 26,590$   7,700$              41% 106          27            34% 41% 7% 29.01$    0.07$      

ACV PRICING



MEETING SUPPORT AND ON-GOING TRAINING

New Item Presentations (Example see slide 14) 
• 3 presentations per quarter 
• No more than 5 items per presentation, no more 

than 1 page per item 
• New items decks to include but not limited to; 

category performance, item performance, dollar 
opportunities, and item forecasting 

• PowerPoint template, bottle shots, trade 
marketing materials, and pricing information to 
be provided by customer 

• Client will give consultant no less than 10 
business days notice before presentation is 
needed 

Business Reviews (Example see slide 15) 
• 3 presentations per quarter 
• No more than 5 pages per presentation 
• Business reviews can include but are not limited 

to; supplier overviews, category and opportunity 
summaries, item performance overviews, and 
causal reporting 

• PowerPoint template, bottle shots, trade 
marketing materials, and pricing information to 
be provided by customer 

• Client will give consultant no less than 10 
business days notice before presentation is 
needed 

On-Going Training 
• Trainings are typically offered but not limited 

to; webinar and group classes 
• Wine B.I. offers support and training 

to client’s employees to ensure 
maximum benefit of data and insights 



2016 Carbon Canyon Pinot Noir

Tasting Notes and 
Item Specs Key Reasons to 

Add
Category 

Opportunity

Winemaking 
• Hand-harvested grapes 
• 100% Pinot Noir 
• 10% whole clusters 
• Native yeast and malolactic 
• Harvest: August 2016 
• Aged 10 months in French oak barrels 
• 14.3% ABV

A delicate ruby color and bright aromas of 
strawberry, cherry, and wildflower, reveal this 
wine’s Sonoma Russian River spirit of round, 
extravagant fruit, along with notes of green 
tea and Sonoma County structure, cooperate 
with its long and rolling tannins. Poised and 
sophisticated, the wine is spirited throughout 
the developing and peppy finish.

Source: Nielsen Scan Data Ending 11.15.18

• Table wine $30-39.99 is +17% in Jewel 
Osco 

• Pinot Noir is the #3 best selling varietal in 
the $30-39.99 price tier, with 18% share 

• Pinot Noir is the #1 varietal for growth in 
the $30-39.99 price tier at +66%, 
contributing more than $36k in dollar 
gains L52W 

• In ROM, Pinot Noir $30-39.99 is 
trending and +87% 

• Jewel Osco is under indexed vs 
ROM in Pinot Noir sales for the 
price tier by 7% 

• Closing the gap to ROM for Pinot 
Noir $30-39.99 results in a 52W 
dollar opportunity of $31k 

• Jewel Osco has a limited 
assortment of Pinot Noir in 
the price tier, only 4 items 
scanning 

• Total US xAOC Carbon Canyon is +48% 
• Total US xAOC Carbon Canyon is the #2 

dollar gaining Pinot Noir in the $30-39.99 
price tier 

• In Jewel Osco ROM, Carbon Canyon Pinot 
Noir is on fire at +110% 

• In Jewel Osco ROM, Carbon Canyon Pinot 
Noir is a top 5 selling $30-39.99 Pinot Noir 
item and is the #1 best selling item in the 
category that Jewel Osco does not have in 
the set 

• The 52W forecast for Carbon Canyon Pinot 
Noir is $19,345 adding an additional 
$21.50 dollars per store per week if 
approved in all cluster 1 stores 

Suggested Retail: $31.99 

Carbon Canyon 
Winery

SAMPLE NEW ITEM DECK



Supplier Overview

Source: Nielsen Scan Data Ending 11.01.18

• Carbon Canyon is the 3rd largest wine partner to Publix, bringing almost $100 
million in sales to the Publix business annually 

• Table wine is +2% in Publix, Carbon Canyon is outpacing the price tier and is 
+18.5% 

• Publix is under-indexed in Carbon Canyon Wines by 3.9%, representing a demand 
for the Carbon Canyon portfolio in Publix ROM, creating an opportunity to grow 
the brand in Publix 

Carbon Canyon 
Winery

LATEST 26 WEEKS
SUPPLIER $ CURRENT $ CHG % CHG $ SHARE $ CURRENT $ CHG % CHG $ SHARE
CONSTELLATION $83,222,404 $3,186,409 4.0% 23.2% $319,099,704 ($3,818,212) -1.2% 21.1%
E&J GALLO $73,544,273 $412,922 0.6% 15.8% $244,697,756 $26,474,278 12.1% 19.0%
CARBON CANYON $46,062,905 $7,174,624 18.4% 14.5% $244,667,210 $10,504,704 4.5% 18.1%
THE WINE GROUP $26,693,830 $3,799,929 16.6% 13.3% $132,821,134 $2,493,428 1.9% 15.4%
DEUTSCH FAMILY $26,296,764 $3,006,160 12.9% 11.7% $90,424,990 $1,358,705 1.5% 9.0%
STE MICHELLE ESTATES $21,262,105 $4,041,655 23.5% 11.6% $69,976,205 $6,157,710 9.6% 11.6%
TREASURY WINE ESTATES $20,880,134 ($1,431,725) -6.4% 5.0% $64,791,838 ($1,869,998) -2.8% 12.1%
TRINCHERO FAMILY $19,109,298 $338,692 1.8% 1.7% $59,533,670 $1,608,971 2.8% 1.8%
DFV WINES $17,665,567 $4,254,634 31.7% 0.6% $52,524,630 $2,399,626 4.8% 1.0%
JACKSON FAMILY WINES $13,609,675 $1,031,981 8.2% 0.6% $49,800,947 $5,423,314 12.2% 7.0%

PUBLIX FL PUBLIX ROM

SAMPLE BUSINESS REVIEW 


